
 

 

Art-TheoreƟcal Analysis: Magic of Colors 

1. Title and Conceptual Focus 

The Ɵtle Magic of Colors deliberately shiŌs aƩenƟon 
from object to color as the primary carrier of meaning: 

 “Magic” refers not to illusion or trickery, but to 
perceptual phenomena that resist full raƟonal 
explanaƟon. 

 “Colors” are not decoraƟve elements, but acƟve agents shaping emoƟon, sensaƟon, and 
meaning. 

The Ɵtle suggests that magic resides not in representaƟon, but in the experience of color itself. 

 

2. Color as an Autonomous Medium 

In art theory, color has been a central concern since modernism: 

 From Goethe and Kandinsky to Josef Albers, color is understood as relaƟonal and 
unstable. 

 Color does not exist independently; it emerges through interacƟon—with other colors, 
materials, light, and the viewer. 

In Magic of Colors, color funcƟons not as surface but as structuring principle: 

Color is not an accessory—it is the event. 

 

3. Materiality and Context 

As is characterisƟc of Bratschi’s pracƟce, color enters into dialogue with everyday material (oŌen 
pasta preserved in resin): 

 The material grounds color in the physical, tacƟle, and mundane. 

 At the same Ɵme, chromaƟc intensity liŌs the object out of everyday percepƟon. 

This creates a dialecƟc between material and color: 

The ordinary is chromaƟcally charged; the sensory becomes conceptually precise. 

 

4. Magic as a Perceptual Process 

The “magic of colors” is not objecƟve but phenomenological: 

 Color shiŌs with light, angle, distance, and duraƟon of viewing. 



 The viewer experiences color as a temporal process, not a fixed state. 

The work aligns with perceptual and experienƟal art pracƟces, where: 

 meaning arises through seeing, 

 through duraƟon, 

 through movement of the gaze. 

 

5. RelaƟonal AestheƟcs and EmoƟonal Resonance 

Within the framework of relaƟonal aestheƟcs, Magic of Colors is not a closed object: 

 It acƟvates personal memories, moods, and associaƟons. 

 Color acts as an emoƟonal mediator, not a symbol with fixed meaning. 

Each viewer thus generates their own “magical field” of color, affect, and interpretaƟon. 

 

Conclusion 

Magic of Colors is an exploraƟon of color as an autonomous aestheƟc force. 
The work presents: 

 color as relaƟon, 

 magic as percepƟon, 

 meaning as process. 

Its magic does not reside in the object itself, but in the acƟve encounter between color and 
viewer. 

 


